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Community Service Initiative:





Choosing Your CSI 
Building Your CSI
Marketing Plan
Executing Your CSI
Personal Branding + Color Analysis Demo
Headshots: Tips + Preparation
Communication + Professionalism

AGENDA



CSI

Community Service Initiative
PASSION + PROBLEM + PURPOSE



Identify Your Passion & Values

1. Choose a cause that aligns with
your values and passions,
considering both personal
interests and community needs.

PASSION

CSI: Mind in Motion



PROBLEM
2. Investigate specific needs in your

community or state (Utah) to
determine where your skills and
passion can make a meaningful
impact.

H o w  t o  f i n d  n e e d s :How  t o  f i nd  need s :H o w  t o  f i n d  n e e d s :

Research Local Needs

justserve.org
Local Shelters/Organizations
Ask around!

CSI: HER Light



PURPOSE

What problem are you trying to solve?
Why do YOU care about it?
What is your connection?
Who is your target audience?

3. Clearly outline the goals of your
Community Service Initiative and
the specific activities and projects
you plan to undertake.

Define Your Initiative:

CSI: “STEAM” Find Your Sparkle



BUILDING YOUR CSI

B r a i n s t o r m :B ra i n s t o rm :B r a i n s t o r m :

Create a catchy name!

Every Birthday Matters
Boxes of Joy 
Birthday Boxes: Celebrating
Moments that Matter

CSI: Providing Birthday Boxes for local
food pantries or family shelters.

Ask Chat GPT to help you!



MARKETING PLAN

1. Research and identify established
nonprofit organizations in Utah/Iron
County that align with your chosen
cause.

2. Contact these organizations to discuss
potential partnerships, leveraging their
expertise and infrastructure.

Partner with a NonProfit Organization



MARKETING PLAN

If you were crowned tomorrow… what happens next?

Your 90-Day Plan

Events
Partnerships
Schools / organizations
Fundraising or service

3. Develop a timeline outlining when you plan to
initiate and complete different aspects of your
project.



MARKETING PLAN
Phase 1: Build + Launch (Days 1–30)

Finalize box items + set goal (# of boxes)
Partner with local shelters + businesses
Launch campaign (social media + donation list)

Phase 2: Collect + Engage (Days 31–60)
Host community donation drive
“Sponsor a Birthday” ($ = 1 box)
Share progress + build momentum online

Phase 3: Deliver + Impact (Days 61–90)
Host packing party + assemble boxes
Deliver to shelters + build relationships
Share impact + thank community



START NOW!
1. Create a logo

2. Create an instagram account 

(Canva is a great resource!)

3. Start posting!

*You do not need an Instagram account to
succeed, it’s simply a fun tool to help
showcase your CSI. At the end of the day, what
matters most is that you start your CSI now so
you can share your impact with the judges!



YOUR

Personal  Brand



COLOR ANALYSIS
Guest Speaker + Sponsor: 

$50 Color Analysis for Every Contestant 
Miss Photogenic - High Glam Photoshoot 

























AUGUST 23

CSI
PHOTOSHOOT 

CSI Shirt
Props?!
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